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It is generally considered that business concepts have characteristics

3 business concepts
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It is likely that an organisation is an amalgam of business concepts

In this example we could conclude
that the organisation has adopted
the marketing concept

the production concept
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the selling concept

the marketing concept

A marketing audit should explore this topic



concept [e-book] has 3 sections
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Section 1; Marketing Philosophy - [3 modules]
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Section 2: Marketing Theory - [3 modules]

Section 3; Marketing Application - [3 modules]
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