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The steps & the people involved in the CADDIE Business-marketing planning process

We take the COMP factors from research to application

We take create the strategies & tactics to go to market



www.themarketingconcept.com © Dr. Stephen Fanning 



www.themarketingconcept.com © Dr. Stephen Fanning 



www.themarketingconcept.com © Dr. Stephen Fanning 

The objective is to best satisfy the needs of the customer & the organisation

Planning

Strategy
[data libraries + software applications]

Tactics
[evaluation 

& 
corrective action]

Software for Marketing Practitioners 
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Marketing practitioners 
throughout the organisation will 
contribute marketing research

Everyday marketing research

As needed marketing research



www.themarketingconcept.com © Dr. Stephen Fanning 

The Strategic Business Planning Group

stakeholders
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SBPG
Will analyse the reports from 

the various disciplines
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SBPG meetings
May commence with 
SWOT presentations


