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The extended hierarchy of needs
Maslow suggest that needs can be arranged in a hierarchy

Self actualisation

Ego needs

Social needs

Safety & security needs

Physiological needs

Cognitive needs 

Aesthetic needs 

Transcendence needs: 

Needs are part of being human
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Needs can be...

Biogenic: needs for the body

Psychogenic: needs for the mind
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Benefits can be...

Utilitarian: benefits that are objective, functional, & measureable

Hedonic: benefits that are subjective, pleasure, experiential, excitement, fantasy. 
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actual self ideal self

the perception a person currently 
has about himself or herself

how a person would like to perceive 
himself or herself in the future

Maslow stated that when our needs are 
80% satisfied we hunt for new needs
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needs are often expressed as objectives

organisations also have needs 
Organisational needs could also be arranged in a hierarchy
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