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Searching for a 
unique product value 

proposition that
‘best satisfies’

* UPVP was once referred to as differentiation or product differentiation

Organisations need to design, develop, & 
deliver a product that is distinct, discernable* 
& desirable & best satisfies the dreams, 
desires, & demands of their customers
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Products that best satisfy the dreams, 
desires & demands of the customer today 
may not best satisfy tomorrow – product 
vigilance is an important consideration

Best satisfying requires a 
continuous process of 

new product development
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a definition for the organisation 
& 

a definition for the customer

Marketing is an iterative process where an organisation works with & adapts to
the market & through a process of communicating, creating, distributing,
promoting, & pricing products endeavours to facilitate profitable exchange
relationships with customers, channel partners, & society.
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Within the 9 objectives are profitable4 exchange relationships4



Big change of topic
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